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Agenda

» 1. Painting the Context of a Growing Population-
an Aging Society and Chronicity

» 2. Outlining the hopes of a more prepared
society to support as well as individuals to
nderstand the elements of growing older

» 3. Recognizing and scaling not new but crucial
fimeless innovations

»4. Systems Innovation in Play-Nationally and
Local




Snippets for Contexi

» Approximately 11,200 in US
are turning 65 daily
(Forbes, 2024)

= By the end of 2024, every
Baby Boomer will be age
O or older (Harvard
Business Review.org
March, 2024)

® Persons aged 65 and over
represent the fastest
growing segment of the
workforce (10% for 35-44
and 34% for 65+) US
Bureau of Labor Stafistics




Other Snippets for
Context

» Divorced-women1980 3%:
2023 15%; men1980 4%-2023
12% *

» Women Living Alone-2023
27% ages 65-74; 39% 75-84;
50% over 85 *

IVing in poverty-among
those 65 and older, non
Hispanic white 8%; more than
twice for Latino and African
Americans*

Homelessness-nearly half of
homeless are over age 50,
Kuschel, 2022: ASPE 2023

*Population Reference Bureau.org
2023




The Person Centered Triple Aim

for the Older Aduli-A Reframed Emphasis

BeTTer * Quality, Evidence Based

Health-What Matters e

« Safe, compassionate care

» Informed/shared decision-
making

- (PERSON/PATIENT)

« Save $$$ for person/family,

. . . ayers, society-Medicare,
* Mainfain best function and fAeydicoid S

engagement at home and Better Care
in community

- greater capacity and M%Q.,;
resilience

« Agency-self determination



hat is Best Health and Living? Function and Wellbeing

* Length of Life 50%

Quality of Life 50%
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Having Agency

nadia_snopek/Adobe Stock

Agengy Is the sense of control that you feel in your life,

ouy capacity to influence your own thoughts and

ehavior, and have faith in your abllity to handle a wide
ge of tasks and situations. Your sense of agency helps
to be psychologically stable, yet flexible in the face of
Ict or Change_ PATTISON PROFESSIONAL

COUNSELING AND MEDIATION CENTER



Age Friendly Health Systems

Age-Friendly @
Health Systems

UGsF Health
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WHAT MATTERS MEDICATIONS MENTATION MOBILITY
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Institute for
Healthcare
Improvement




Relationships and Trust




Cross Generational Connections
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Inferdependency

= Versus only INDEPENDENCY
= Visibility WITH others



“Leaders of Aging Organizations”
COLLABORATIVE Engaged the Frameworks Institute 2014

/ AARP

Real Possibilities

THE AMERICAN GERIATRICS SOCIETY
Geriatrics Health Professionals.
Leading change. Improving care for older adults.

Gﬂ rrantmakers In Aging

NCo

Qoﬂonol Council on Aging

american federatio
for aging research

ASA

American
Society
on Aging

) 4 GERONTOLOGICAL

SOCIETY OF AMERICA

NHCOA

NATIONAL HISPANIC COUNCIL ON AGING
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Years of Study and Products from the
Frameworks Institute:
Changing Aging, Elder Abuse

FRAME
WORKS

Changing the
conversation on
social issues

Using framing to unlock change

FIND OUT MORE

Library Framing 101 Issues




Calling out Ageism
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System Opportunities to Prevent and
Mitigate Abuse

» Banking, hospitals/health systems, older adult community programs, clinical
training, places of worship, workplaces/human resources
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https://www.google.com/imgres?imgurl=https%3A%2F%2Fi.pinimg.com%2Foriginals%2Fdf%2F2c%2Ff6%2Fdf2cf67f27c09752c2a271617485bb33.jpg&tbnid=w9JJ2WeUqeRFeM&vet=12ahUKEwiHpbi6w7iEAxXPJ0QIHXxQCCgQMyhGegUIARD6AQ..i&imgrefurl=https%3A%2F%2Fwww.pinterest.com%2Fpin%2F837317755694505413%2F&docid=QbWMzoUx-02yBM&w=590&h=590&q=different%20religions%20places%20of%20worship%20with%20names&hl=en&client=safari&ved=2ahUKEwiHpbi6w7iEAxXPJ0QIHXxQCCgQMyhGegUIARD6AQ

Dr. Becca Levy-Yale University
Positive Age Beliefs = +7.5 years

How Your Beliefs
About Aging Determine
How Long & Well You Live

B:R E AKEN G

T.H E

AGE»C ODE

BECCA LEVY PhD

Awareness| Blame | Challenge

“This book will shatter some of your basic assumptions about
aging—and how we can lead longer, hesithier, and happier fives

Knowledge is Power |Systems of Bias| Stereotypes & Myths

A social movement for all ages. D




My Hope Now:

Democrtlixil\g

l\nwledge

= THE PUBLIC

e \iﬁiﬁi

gl \ KHANACADEMY
' SR
3 NITHIRTTi n




What | do as an Older Adult

» | Recognize despite all that | know after decades in the
field, | may develop brain changes that may cause me to
be more cognitively vulnerable

» ? If | am not "engaged and connected” | can experience
social isolation and possible loneliness

» 3. Seek out learning new areas, social situations and
continue to be curious

» 4. Use phone/computer tools that may protect me from
tech “assaults” and scams

» 5. Have trusted family back up with knowledge of my
patterns and activities.

» 4. Re activate my connections especially if | know they are
solo agers
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